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Friday - 26th, September 2014
9.00

Registration
Ground Floor - UP Faculty of Tourism Studies - Turistica

9.30

Opening addresses
UP Faculty of Tourism Studies - Turistica (2nd floor)

10.00 – 11.30
Workshop 1
UP Faculty of Tourism Studies - Turistica (2nd floor)
Chairs: Emilio Cocco, Gorazd Sedmak
Miriam Bait, Raffaella Folgieri Constructing Italy’s ‘Real Virtuality’: The case of www.italia.it
Primož Žižek Photography-based digital competitivness of destinations
Igor Stamenković, Jasmina Đorđević, Ivana Blešić, Tatjana Pivac, Miha Lesjak
Multi-stakeholder approach of the effectiveness of the event’s organization as a factor of
successfulness of destination’s tourism product
Jasna Fakin Bajec Intangible sacral cultural heritage as a source for development of
sustainable tourism
Workshop 2
UP Faculty of Tourism Studies - Turistica (2nd floor)
Chairs: Raoul V. Bianchi, Simon Kerma
Miha Kozorog Negotiating mountain biking trails in Slovenia
Zdravko Šergo, Anita Silvana Ilak Peršurić, Ivan Matošević The influence of tourism on
deforestation and biodiversity
Boštjan Kravanja Tourism, cultural heritage and nature conservation beyond institutions: On
economic agenda and its incomprehension in Kobarid, Slovenia
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5TH ENCUENTROS

DIALOGUING TOURISM

11.30 – 12.00
Coffee/Tea Break
12.00 – 13.30
Workshop 3
UP Faculty of Tourism Studies - Turistica (2nd floor)
Chairs: Eva Podovšovnik Axelsson, Metod Šuligoj
Tamara Rátz Dialogues in the innovation process in niche tourism development in Hungary
Marija Rok Students’ communication with employers: The competitiveness and employability
perspective
Maja Uran Maravić, Gordana Ivankovič, Mateja Jerman, Tanja Planinc Effective guest
satisfaction measurement system: The case of BWP Slon
Workshop 4
UP Faculty of Tourism Studies - Turistica (2nd floor)
Chairs: Šarolta Godnič Vičič, Milka Sinkovič
Polona Frajzman The importance of foreign language skills in the business of Slovenian
travel agencies
Sabrina Francesconi Multimodal creativity in tourism texts: Syntagmatic and paradigmatic
configurations
Igor Novel Tour guiding tailored to different target groups
13.30 – 15.30
Lunch Break
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15.30 – 17.00
Keynote & Discussion
UP Faculty of Tourism Studies - Turistica (2nd floor)
Irena Weber UP Faculty for Tourism studies - Turistica
Flâneuring in Berlin. The art of walking, street art and the urban tourism dialogue
17.00 – 17.30
Coffee / Tea Break
17.30 – 19.00
Keynote & Discussion
UP Faculty of Tourism Studies - Turistica (2nd floor)
Emilio Cocco University of Teramo
Touring the frontier. Tourism, nationalism and cosmopolitism in the Adriatic Region
19.10
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Saturday - 27th, September 2014
9.00

Registration
Ground Floor - UP Faculty of Tourism Studies - Turistica

10.00 – 11.30
Keynote & Discussion
UP Faculty of Tourism Studies - Turistica (2nd floor)
Alison Phipps University of Glasgow
Researching Multilingually: Dialogues between tourism and language learning
11.30 – 12.00
Coffee / Tea Break
12.00 - 13.30
Keynote & Discussion
UP Faculty of Tourism Studies - Turistica (2nd floor)
Raoul V. Bianchi University of East London, School of Business and Law
Licensed to Travel: Towards a critical understanding of rights, freedoms and responsibilities
in global tourism
13.30 – 15.30
Lunch Break
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15.30 – 17.00
Workshop 5
UP Faculty of Tourism Studies - Turistica (2nd floor)
Chairs: Aleš Gačnik, Zorana Medarić
Brigitta Pécsek City cemeteries as cultural attractions: Towards an understanding of foreign
visitors’ attitude at the National Graveyard in Budapest
Saša Poljak Istenič Rural tourism around Ljubljana. Nature, heritage and local festivals
Mirjana Kovačić, Miha Markelj Cultural and historical resources as a factor for sustainable
tourism development: A case study of lighthouses in the Northern Adriatic
Eva Podovšovnik Axelsson, Miha Lesjak Local residents’ attitude toward recognition and
sport tourism reputation of the major sporting event Eurobasket 2013
Workshop 6
UP Faculty of Tourism Studies - Turistica (2nd floor)
Chairs: Tanja Planinc, Marija Rok
Boštjan Korošec Piernas Negras: Hippie Tourism in San Pedro la Laguna at Lake Atitlán in
Guatemala
Janja Gabruč Social tourism participation: Products and funding
Miha Koderman Second home challenges in the municipality of Piran
17.00 - 17.30
Coffee / Tea Break
07

5TH ENCUENTROS

DIALOGUING TOURISM

17.30 - 19.00
Workshop 7
UP Faculty of Tourism Studies - Turistica (2nd floor)
Chairs: Miha Lesjak, Irena Weber
Nina Jurinčič From words to the real world: literary tourism based on the novel Dracula
Gorazd Sedmak Cross-cultural analysis of museum visitors’ information search behaviour
Anita Silvana Ilak Peršurić, Ana Težak Damijanić Tourists’ attitudes toward ecologically
produced food
Aleš Gačnik, Igor Jurinčič, Simon Kerma The Malvasia Festival as a medium of crossborder
integration of Istria
19.30

Conference reception

Sunday - 28th, September 2014
8.30

Registration
Ground Floor - UP Faculty of Tourism Studies - Turistica

11.00 - 12.30
Dialoguing Encuentros and Stone & Story. Cross conference discussion.
Andrew Loudon, Sanja Lončar, Aleksander Ostan, Alison Phipps, Simon Kerma, Irena Weber
15.00 - 17.00
Excursion to the Sečovlje Salina Nature Park: The natural and cultural heritage of the salt
pans (a guided walk)
08
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Raoul V. Bianchi

University of East London, School of Business and Law, Great Britain

Licensed to Travel
Towards a critical understanding of rights, freedoms and responsibilities in global tourism
Since the pioneering endeavours of Thomas Cook revolutionized the scale and scope of
intercontinental travel for the emergent middle classes of 19th century Europe, the act of travel has
variously been framed as a conduit of ‘adventure’, ‘discovery’, ‘pleasure’, ‘peace’, ‘development’ and
the quintessential marker of modernity itself. Today, more than sixty years since the 1948 Universal
Declaration of Human Rights first enshrined the right to freedom of movement in an international
charter of human rights, tourism, and international tourism in particular, has come to be regarded
a vital social need and, a human right. In this regard, travel, or rather, to be a tourist, represents
not only a marker of status, but rather, it constitutes a profound social, economic and political force
through which the rights of citizenship are continuously enacted and redefined.
This talk will bring together and synthesise a number of debates in tourism and the social sciences,
concerning the role of mobility in the making and remaking of contemporary societies, to examine the
manifold relationships between tourism and distinct readings of citizenship. Specifically, it examines
this relationship through the lens of the ideological and political forces that are shaping the freedom
of movement and right to travel. In doing so it will challenge a series of axiomatic assumptions that
frame contemporary understandings of tourism and its ability to engender peace, democracy and
social justice, in the light of the large-scale societal transformations engendered by globalization,
neo-liberalism and the geopolitical realignments between states.

11
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Emilio Cocco

University of Teramo, Italy

Touring the frontier
Tourism, nationalism and cosmopolitism in the Adriatic Region
The tourist-oriented images of the Adriatic region are mostly embedded in national imaginaries and
refer to versions of history that have been “appropriated” by present day administrative polities.
Even tourism-oriented representations of single cities or provinces with a multi-cultural background
cannot escape a sort of loyalty to the nation-state. Therefore, the cultural and historical heritage
of multi-cultural empires that falls at the border of a state territory often becomes an object of
contention. In this case, the nation states struggle to prove their exclusive national space is the
one where multicultural legacies should legitimately belong. From this standpoint, the question
of contested heritage sites and disputed cultural legacies takes a special value in frontier regions
such as the Adriatic basin where the nation-state institution is usually a late-comer. Particularly,
the investigation of tourism contexts and the analysis of staged relationships in the Eastern Adriatic
should shed some light on the role played by tourism in the creation of meaning. In other words, the
study of tourism shall illuminate it as a space of mediation in these specific transnational locations,
which are nowadays spaced within clear cutting administrative borders.
Accordingly, if it is true that national projections are crucial for tourism development in the Adriatic
countries, it is also the case that international tourism is a vital part of nation-state building
processes. In other words, international tourism contributes to shape local cultural identities and their
relations to space in unpredictable, unexpected ways (and the other way around). Therefore, this is
the reason why the coordination between government action and tourism promotion in Southeastern
Europe is deemed to play a vital role in the next future. In this perspective, destinations are expected
to project compatible national and tourism images, which should contextualize the quality of the
tourist experience. Similarly, in the Adriatic region too, the policies of national brands have been a
primary expression of the strategic relationship between national identity and tourism promotion with
the goal to trigger a process of economic revitalization.
However, the national and nationalist concerns have been always prevailing insofar, with the result
of bringing about serious implications on the perceptions of authenticity of the cultural heritage The
reason for such a social divide is the alignment of the national heritage with particular, dominant
value positions, which marginalizes or dismisses minority groups and subordinate narratives.
Consequently, tourism consumption of cultural heritage does not necessarily go together with
economic growth and development: it might also lead to social division and distrust of “outsiders”.
13
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Given the above, a solely national development of tourism in the Adriatic region can be eventually
detrimental for all the countries of the area. Conversely, both tourism and the other strategies of
economic development shall take into account first the local specificities that are, beyond ethnonational divides, multicultural and multinational. If one considers the appeal of the imperial legacies of
Austria, Venice, or the Ottomans in the region, as well as the persistence of local territorial identities,
then one could not but recognize the strength of alternative patterns of identity, which often precede
and bypass national affiliations. Hence, in this multidimensional context, the national account cannot
express completely the cosmopolitan flavors that make these places unique.
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Alison Phipps

University of Glasgow, Great Britain

Researching Multilingually
Dialogues between tourism and language learning
‘Dialoguing tourism’ places a particular mode of communication – the speech act – at the heart of
responsible tourist practice an encuentros. It invites scholars to consider the nature of encounter and
relationships and by reference to ‘dialogue’ to do so through a consideration of all that contributes to
dialogue as form.
In this paper I will first examine the nature and roots of dialogue, drawing on philosophers such
as Martin Buber and Simone Weil, to consider the ethical implications of a focus on dialogue. I will
consider critically some of the uses of the term before turning to the application of dialogue to the
multilingual, multi- and intercultural activities and sites which compromise tourism. I will chart some
of the research I have undertaken in considering the role of languages in tourism and of language
learning for tourist purposes, including a view of the way phrase books have developed in recent
years and their presence as aids to dialogue. Finally, I will chart the research on multilingual research
and the importance of researching multilingually in tourism studies generally and of the potential
contribution of the arts to enabling a ‘third’ term to be present for the purpose of ‘dialoguing’
tourism. In particular, I will draw out the significance of rituals of hospitality and greeting, including
a consideration of their political important. The paper will draw on case studies and examples from
a number of differing contexts, including some where tourism intersects with conflict and provides a
‘third’ space for political dialogue to occur.
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Irena Weber

University of Primorska, Faculty of Tourism Studies - Turistica, Slovenia

Flâneuring in Berlin
The art of walking, street art and the urban tourism dialogue
In his monumental and unfinished work on the Arcades Project Walter Benjamin depicts the flâneur,
an epitomised figure of modernity in search of the new imaginary as a person who walks the streets
of European cities in rhythm of his own perceiving the space both as a landscape and a room at the
same time. His position is thus in/out simultaneously much the same as emic/etic approach to study
of cultures. The spectacle of the street that flâneur encounters is to be analysed from the artistic and
intellectual points of view. The visual “recording” of the walks renders the world worth of a picture,
i.e. “picturesque.”
The aim of the present paper is threefold. First, by utilizing Benjamin’s work it looks at the
transformations and uses of the notions of the flâneur(ing) imagining, constructing and (re)
interpreting the urban structure of Berlin including its artistic tourist spaces, street art and the
exhibition “Found in translation” at the Deutsche Guggenheim. Second, it attempts to analyse some
of the contemporary Berlin walking tours that are guided mainly by the short or long term young
migrants to Berlin. Third, it tackles the subject of urban tourism dialogue by presenting the case
of post-Berlin exhibition designed and executed at the Faculty for Tourism Studies - Turistica as a
student project, bringing as it were the streets of Berlin to the coastal town of Slovenia.
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Miriam Bait, Raffaella Folgieri
Università degli Studi di Milano, Italy

Constructing Italy’s ‘Real Virtuality’
The case of www.italia.it
In recent years advances in technology have made it possible to discover and explore a place before
one’s actual trip takes place. In particular, the world wide web, in allowing interaction between
tourists and localities, has come to play a mediational role not only in the tourist experience, but
also in the co-construction of tourist identities. This paper examines this role by applying Discourse
Analysis and Functional and Sentiment Analysis to www.italia.it, the official website for tourism in
Italy, sponsored by the Italian Government. Its content and structure reveals much about the place
dialectic of this site and the social construction of the tourists’ identities. The discourse of tourism
is a discourse of identity construction, promotion, recognition and acceptance. It is realized through
the creation and manipulation of linguistic and visual texts, supported by an accurate choice of
functionalities and interaction modalities.
Linguistic and visual texts present meaning on both denotative and connotative levels. These texts
do not just communicate; they represent and mediate. They are negotiative and dialogic. In a
denotative interpretation they transmit the actual features of a place, ‘literal reality’. In a connotative
interpretation, a symbolic transformation of reality is realized, remaking ordinary places into
extraordinary tourist worlds. Web 2.0 and social features also contribute to the global impact of
a touristic website, as emerged from the linguistic/communicative and functional/visual analysis
presented in this study.
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Jasna Fakin Bajec

Centre for interdisciplinary research ZRC SAZU, Research station Nova Gorica, Slovenia

Intangible sacral cultural heritage as a source for the development of sustainable tourism

The development of sustainable tourism encourages innovative programmes, where cultural heritage
has an important role. Beside material objects, which characterize many touristic sites, special focus
should be put also on intangible cultural heritage, which can enrich material monuments or even
modify their content according to contemporary needs, conditions, potentials and opportunities.
Moreover, understanding intangible cultural heritage as living heritage, where special attentions is
put on presentation, modification and uses of traditional skills, knowledge, memories, experiences
of local people, enable tourists to vividly experience different cultures, where hosts and visitors can
actively communicate, and to enjoy more vivacious and friendly tourist programmes. However, the
main problem is to convince local residents that their traditional customs and other elements of
intangible heritage are interesting sources for sustainable tourism and potentially also opportunities
for the production of new economic products, based on tradition and innovation. Local residents
are usually aware of cultural and natural heritage, but they are not able to develop innovative tourist
programmes according to the added value that heritage has in obtaining principles of sustainable
development. Through the presentation of heritage practices from the European project THETRIS –
Thematic Transnational church Route development with the Involvement of local society, the author
will discuss different innovative tools of how to preserve, manage and use sacral intangible heritage
elements for fostering sustainable tourism and empowering local communities to develop innovative
tourist products, which can potentially also increase competitiveness of European regions.
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Polona Frajzman

Srednja šola za gostinstvo in turizem, Celje, Slovenia

The importance of foreign language skills in the business of Slovenian travel agencies

In a part of the study about the internationalization of Slovenian travel agencies we paid attention
to the role and importance of foreign language skills for successful international business. At 5th
Encuentros Conference Dialogues in tourism we will present results and findings about the use of
foreign languages in connection with the work of Slovenian travel agencies.
We will present the factors of human and social capital of travel agencies which determinate the
success of international business. The human and social capitals of course include the knowledge
and skills of foreign languages. In general we can say that the foreign language skills of employees
in travel agencies are quite well, as the use of foreign language at their daily working operations is
necessary.
Owners and managers of mainly micro and small enterprises of Slovenian travel agencies play a
decisive role in their own business. Research has shown that managers of travel agencies attribute
an important role to their own knowledge of foreign languages for business success. The survey also
examined the role and importance of the foreign language skills of employees in travel agencies for
the business success. The respondents (managers) assessed this kind of knowledge at the top of the
list, along with some other human and social skills.
Slovenian travel agencies operate mainly in the international arena and there are various factors
affect on the business performance. However, research has shown that geographical, cultural and
linguistic differences with foreign business partners do not have a statistically significant effect on
mutual trust and business. Managers gave the priority of business success to personal traits of
business partners.
At the end of our paper we will present the findings that the managers Slovenian travel agencies
still prefer to operate on the domestic market, where they find the business environment is the
safest. The managers also still identify the area of the former Yugoslav republics as a good business
environment, but as the source of business ideas and novelties they prefer the European Union
countries.
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Sabrina Francesconi
University of Trento, Italy

Multimodal creativity in tourism texts
Syntagmatic and paradigmatic configurations
Contemporary tourism texts undergo substantial and constant innovation, both of natural and
induced nature. If spontaneous evolution is mainly due to historical, economic and technological
factors, induced changes generally derive from creativity and are purposefully adopted by marketing
operators in order to compete with similar texts. Specifically, innovative and creative multimodal
communication captures and holds the readers’ attention, engenders a pleasant psychological
attitude, assists concentration, places emphasis and thus leaves a lasting mnestic trace.
An insightful field of interest in multimodal studies is intersemiosis, which addresses how and why
modes such as the visual, the aural, the material interact. As for form of interplay, useful concepts
are drawn from linguistics, namely ‘syntagm’ and ‘paradigm’. These indicate the various juxtaposition
of verbal items to construe semiotic units. In multimodal analysis, syntagmatic and paradigmatic
configurations express a) the orchestration of different semiotic resources as modal co-patternings
within the page (syntagmatic) and b) modal sequential interaction unfolding as choice (paradigmatic)
across pages. As such, intermodal relations may project either congruent or dissonant meanings.
As for the function of intersemiosis, this presentation sustains a multiplicative view, perceiving
modal congruent or dissonant relations as mutually enhancing the semiotic potential of each mode.
It examines amplified tourist meaning as deriving from the creative interaction of modal resources
in static, dynamic and hyper-texts, where syntagmatic co-patterns simultaneously display in space,
whereas paradigmatic combinations unfold in time.
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Janja Gabruč

University of Primorska, Faculty of Tourism Studies - Turistica, Slovenia

Social tourism participation
Products and funding
Social tourism initiatives tend to facilitate access for groups who would otherwise be financially
unable to participate in holidays (Minnaert, 2014). In that context the purpose of this paper, in
the theoretical part, is a presentation of the social tourism phenomenon; the definition, different
interpretations/models and social tourism beneficiaries are presented, the role of holidaying (non)
participation and social tourism funding are also revealed. This paper presents the findings of an
exploratory, qualitative study with Slovenian social tourism provider and its holidays for children. Via
interview and obtained written materials tourism products were explored. The findings show that
tourism products offered have specific characteristics and, according to their funding, different types
of tourism products exist and could be classified according to the existing social tourism models.
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Aleš Gačnik, Igor Jurinčič, Simon Kerma

University of Primorska, Faculty of Tourism Studies - Turistica, Slovenia

The Malvasia Festival as a medium of crossborder integration of Istria?

Wine festivals and events include all that a region has to offer to wine tourists, and the celebration
of wine, food and the arts of a region is the essence of wine tourism (Carlsen and Charters 2006). It
is also assumed that wine festivals need to be carefully planned, managed and monitored to ensure
that the involvement of visitors and stakeholders is optimized. In this way, these events stimulate
innovation, creativity and synergy in wine regions to provide a stage upon which the collective talent
of the winemakers, chefs, artists, performers and other producers can be showcased. Wine festivals
represent local culture and lifestyle and they cannot be just wine-tasting or sales-oriented events
(Yuan et al. 2006). Carlsen and Getz (2006) argue that in order to keep the sense of place, which is
an important part of the wine tourism product, each wine festival should be unique.
The aim of the Malvasia festival, which takes place in various Slovene coastal towns annually since
1998, is therefore not only to promote the quality of Istrian Malvasia wine but to attract different
profiles of visitors and stakeholders from Slovenia, Croatia and Italy. Is the Istrian Malvasia becoming
a medium of communication and modern-day symbol of the cross-border wine region? Can we
perceive the Malvasia festival as one of the generators of a cross-border tourist integration of Istria?
What are the roles and meanings of the Malvasia wine (identification symbol) and the Malvasia
festival (innovative cross-border project) in this ongoing process?
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Anita Silvana Ilak Peršurić, Ana Težak Damijanić
Institute of Agriculture and Tourism Poreč, Croatia

Tourists’ attitudes toward ecologically produced food

Ecologically produced food is an upward trend on the food markets. Consumers are becoming more
aware of their own well being and health, therefore consuming ecologically produced is related to
being conscious about ones health, in more connection to nature and as statement of healthy life
style. Consummation of ecologically produced food creates a vision of healthier eating habit and
higher quality of life comparing to consumption of conventionally produced food.
In tourist destinations the offer of ecologically produced food and drinks vary from destination to
destination. In the Croatian case it is a quite new trend in general terms. In Istria as a destination
which is leading in trends the offer of ecologically produced food and drinks in hotels, camps and
other facilities are scarse.
Therefore in our research we have tried to validate the potentials of implementing ecologically
produced food in the offer of tourist facilities in accordance to tourists’ preferences. On the scientific
project “Valorisation of selective forms of tourism in sustainable development of rural spaces” a
survey was pursued on a sample of tourists with intention to determine their interest for ecologically
produced food during their stay in Istria. We examined 1,028 questionnaires and according to set
hypothesis and sub hypothesis we found that tourist have different attitudes toward ecologically
produced food depending on land of origin and to certain socio demography features.

27

5TH ENCUENTROS

DIALOGUING TOURISM

Nina Jurinčič

Faculty of Arts, University of Ljubljana, Slovenia

From words to the real world
Literary tourism based on the novel Dracula
Tourists plan their itineraries in various ways but always following their interests and expectations.
Literary tourists visit the places they read about in novels and try to find symbols in real life, symbols
that pass from words to reality. Often their expectations differ from reality. Nevertheless these
literary tourists implement their imaginary world created on the basis of the novel. They do not only
reinterpret the story but also create a new one. Literary tourists travelling through Romania try to
find the symbols connected to the most famous vampire and want to experience the story they
were reading back home first hand. “Dracula tourism” thus made this small country appear in the
world map. First, Romania became interesting for Western European countries, later for the whole
world. However, there are also negative sides to this phenomenon. Some tourists visit Romania only
because of the myth created by Stoker and are not interested in other historical and cultural heritage
at all. It seems that in their perseverance to find the vampires they lose the opportunity to see the
beauty of the environment and the places Romania offers to an accurate visitor. These “literary”
visitors still think about Europe as divided and are often surprised to find Romania more western
than they expected. We can say that the authenticity sensed by these tourists is partly based on the
historical issue of the main antagonist and partly on the literary point of the novel.
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Miha Koderman

University of Primorska, Faculty of Tourism Studies - Turistica, Slovenia

Second home challenges in the municipality of Piran

The municipality of Piran was ranked first by the number of second homes in Slovenia in 2011
census. Second homes appear to be an important contributor to the transformation of the traditional
urban in rural landscape. The research first focuses on the definition of the current spatial distribution
of the second homes in the municipality of Piran. The data were obtained by the real estate census,
which was conducted by the Surveying and mapping authority of the Republic of Slovenia and is
regularly updated. Detail scale maps with the locations of registered second homes were made for
selected settlements in the municipality that show the highest number of second home buildings. In
the second part of the paper, spatial analysis of second homes is implemented with the information
on the age of the second home buildings. Three main types of second home dwellings can be
distinguished: (1) apartments in historic buildings with several holiday units are located in the old
town centre of Piran, (2) apartments in blocks of flats, initially designed for the residence of hotel
staff, can be found in Lucija, and (3) villa type houses, purposely build for second home use, which
are dispersed in the semi-rural hinterland of Beli Križ, Šentjane, Kampolin, Parecag and other village
type settlements in the municipality.
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Boštjan Korošec

University of Ljubljana, Faculty of philosophy, Department for Ethnology and Cultural Anthropology, Slovenia

Piernas Negras
Hippie tourism in San Pedro la Laguna at Lake Atitlán in Guatemala
It sounds like a name of ancient Maya site hidden in the middle of a rainforest, but it is just how local
Tz’utujil Mayas call modern hippies, that go around the pueblo barefoot. Literally Piernas Negras
translated in English means Black Foots. The name itself can be associated with the North American
Native tribe of Blackfoot, instead we are talking of a modern “tribe” of postmodern times hippies that
every year come to visit this Mayan community. Some stay for a week or two, some stay for months
or never go away. This article is about the motivations of this “new age” hippies to travel to a remote
Maya village in the middle of Guatemalan highlands and about the issues that local population has
developed as a result of this type of tourism.
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Cultural and historical resources as a factor for sustainable tourism development: A case
study of lighthouses in the Northern Adriatic
Nowadays, perhaps more than ever the meaning of travel in the era of globalization is to deviate
from everyday life and to find a unique experience. Because the majority of tourism demand is
concentrated in cities, the fact is that there is a growing interest in destinations with a powerful a
strong sense of, local elements. The tourism product in order to remain competitive in an increasingly
demanding market has to emphasize local identity and, among other things, it has to greatly
integrate elements of natural and cultural heritage because those generate it’s distinguish features.
For this reason there is an increasing demand on destinations that can offer physical and mental
rest. Lighthouses are special cultural landmarks and have a fundamental role in relation to maritime
safety, but their tourism offer in its special form is a rarity at the global level.
The purpose of this research is to point out a newer form of selective tourism, based on the
integration of lighthouses in the tourism sector. The paper will thus analyse lighthouses in Croatia,
Italy and Slovenian (Northern Adriatic), to determine if their cultural and historical value could become
devaluated because of their integration in the tourism offer. Based on the qualitative methodological
approach different natural and cultural factors were taken into account in the period before and after
selected lighthouses were subjected to tourism activities in order to determine possible effects on the
devaluation process in regards to an integration into a successful tourism product.
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Negotiating mountain biking trails in Slovenia

Mountain biking is due to environmental legislation in Slovenia largely forbidden. The Decree on the
Prohibition of Driving in Natural Environment from 1995 generally prohibits riding a bike in “natural
environments”. Sport practitioners have not accepted the legal situation laid out by the decree, and
have responded in a number of ways to mitigate the restriction. This paper will show how their styles
of communication have changed over time, how various strategies have been elaborated to persuade
the essential publics, and how gradually tourism has become one of the core arguments for opening
the forbidden trails.
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Tourism, cultural heritage and nature conservation beyond institutions
On economic agenda and its incomprehension in Kobarid, Slovenia
In Kobarid, one of the tourism centers of the Soča Valley destination in northwest Slovenia, the
density of diverse institutions that has been founded in last three decades and created different
infrastructures with different emphases, such as historical thematic paths of First World War and
nature conservation, is now integrated into one single economic frame of “tourism”. Their heritage
activities are articulated in terms of thematic branches of the destination’s tourist offer. Moreover,
today’s cultural and natural heritage infrastructure of the region is in many respects a result of
initial endeavors of small associations to arrange and promote their local heritage, either in terms of
small museums, collections, season festivals etc., or in terms of sheer hospitality towards different
occasional guests. They, the members of small communities in surrounding villages of Kobarid
actually think different “tourism” than the umbrella destination managers. For many, doing “tourism”
is not primarily promoting the destination as a whole. In expecting “guests”, many of the associations
lose their time with maintaining empty shells of infrastructures that are categorised in destination
management as a “thematic” addition to the otherwise “real” destination.
In the present paper, this distinction between promoting diversity (i.e. theming of tourism product)
and emerging diversity, which stems from different comprehension of tourism by different local
associations, the entrepreneurs, the stakeholders and from different types of tourists will be
examined. The research is based on the author’s ethnographic fieldwork and tutorial of students’
workshops in Kobarid between 2011 and 2014.
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Tour guiding tailored to different target groups

The work of a tour guide is an ongoing enriching experience, a unique opportunity to encounter a
great number of different people coming from different cultures, having totally different traits and
beliefs, habits and wishes in life. At the same time, leading so many different people on a tour is
a motivating and challenging. Tour guiding is definitely an essential element to trips and package
tours and as such can be defined as the main travel activity with an important impact on customer
satisfaction level. It is a well-established fact that tourists have each their own wishes and needs
arising from their cultural background, life experiences, geographical characteristics, their age and
status… Tour guides often take a specific tourist group on trips or on vacation. As a consequence,
a tour guide needs to adapt his/her guiding as well as the contents presented to the target groups
and to adjust the tour to the guests’ needs. It is vital for a tour guide to prepare beforehand on the
basis of the target group he/she will be leading by both studying the tourists’ needs, wishes and
expectations, as well as by envisaging and preparing contents that the group might be wanting to
hear and sights they will be delighted to admire. The article aims at presenting the different needs
of target groups, key elements to tour guiding, and cases depicting methods that tour guides should
apply while trying to adapt the tour contents to the target groups.
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City cemeteries as cultural attractions
Towards an understanding of foreign visitors’ attitude at the National Graveyard in Budapest
Urban cemeteries as ritual meeting points of life and death have become an integral part of city
tourism, and several urban cemeteries such as Pere LaChaise, Paris realizes high visitation rate.
Contemporary tourism literature mostly embeds cemeteries in dark or thana tourism, neglecting the
experience-rich potentials of cemeteries as cultural products. Since each cemetery is the imprint
of the local community and culture, and each culture has its own way of dealing with life and death
issues, cemetery tourism including the related burying rituals makes a fascinating cultural display
for tourists, offering both nature-based and cultural activities, therefore, can be rightfully placed in
heritage and cultural tourism.
The study explores foreign visitors’ attitude at the National Graveyard in Budapest. 52 questionnaires
were correctly filled in and the same number of mini-interviews was conducted. The findings
confirmed the initial hypotheses: 1. Visitors regarded cemeteries as complex attractions representing
both natural and cultural values and they engaged in different cultural pursuits during their cemetery
visit. 2. In their associations visitors did not link the cemetery to dark tourism. 3. Although the
satisfaction rate was high, the lack of visitors is a sure sign that the cemetery in Budapest has been
so far undervalued as an urban attraction. The paper aims to reposition cemeteries within the tourism
supply, and to showcase its value as a cultural tourism product that can enrich visitors’ experiences.
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Local residents’ attitude toward recognition and sport tourism reputation of the major
sporting event Eurobasket 2013
Major sporting events enable the destination to develop its profile and place them on the global
tourism map (Berčič et al., 2010). Merging sport events and tourism may be important in the
cooperation and integration of the emergency to speed up the integration and promotion of Slovenia,
as an important tourist destination of the world tourism. Eurobasket 2013 was the biggest sporting
event in the history of Slovenia hosted in four different municipalities (Koper, Celje, Ljubljana and
Jesenice) which offered an excellent opportunity for a young country especially in the field of tourism
promotion, visibility and integration of tourism and sport. Strategic integration of major sports events
in the overall tourist offer of the host destination and the maintaining positive relationships of the
local residents is becoming increasingly challenging for the responsible organizers of sport events
(Chalip and McGuirty, 2004). Eurobasket 2013, in addition to sports competition result, offered a lot
of promising opportunities in the field of increased media attention during the championships and,
consequently, greater tourism promotion and visibility. The purpose of this study was to investigate
local resident’s attitude on international recognition and sport tourism reputation of one of the host
towns of Eurobasket 2013, municipality of Koper. The survey was conducted 2 months after the end
of Eurobasket 2013. The data supported the hypothesis that the sociodemographic characteristics
of respondents, proximity to the centre of the event and sport-activity lifestyle influence the local
resident’s attitude towards the promotion of the destination organising the sport event.
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Rural tourism around Ljubljana
nature, heritage and local festivals
Janče is a village located at the highest altitude in the Municipality of Ljubljana, famous for
strawberries and chestnuts, especially promoted through Strawberry Festivals and Chestnut Sundays.
Although organized by the local tourism society to help farmers sell the crop, cultural heritage –
mainly manual agricultural chores and traditional food – is the integral part of the events, as is the
green environment where the festival takes place. The combination of nature and cultural heritage
create specific local festivals that have far more than just economic effects. Due to the high numbers
of visitors who return to the area at other times of the year to buy the produce from farmers, the
latter consider tourism an activity with a significant economic impact, which creates a more positive
general attitude towards land and farming. This has helped to preserve farming in the area, reduce
out-migration and strengthen the identification with rural life.
The presentation will discuss contemporary role of rural tourism for the sustainable development
of the rural areas and the importance of heritage in this process. Although there is little explicit
mention of heritage in strategies of sustainable development (e.g. Agenda 21 for Culture), one cannot
deny its potential to contribute to various strategic goals. Through the case study of the Ljubljana
countryside, the author will present how projects or activities involving local traditions (especially for
tourism purposes) can help regenerate, strengthen or develop sustainable local economies, a sense
of belonging and population integration.
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Dialogues in the innovation process in niche tourism development in Hungary

Within the framework of a 3-year research project entitled “Creativity and its added value in niche
tourism – following or setting trends?”, supported by the Bolyai János Research Scholarship of the
Hungarian Academy of Sciences, the proposed paper aims to explore the different dialogues that
contribute to innovation in the development of niche tourism products in Hungary.
Niche tourism is a relatively new phenomenon, which has emerged as a counter-point to mass
tourism development. The increasing ratio of experienced travellers has brought about new demand
patterns, and has significantly influenced the services offered by many destinations and companies.
The role of imagination, creativity and innovation has become central, leading to the creation of
financially profitable products based on site-specific features that are also more compliant with the
criteria of sustainability. In niche tourism, the basis of product development is uniqueness and a
personal, tailor-made approach, with the tourists’ active involvement in the product design and the
service delivery process. Thus, the phenomena of dialogues and co-creation are gaining significance,
meaning an increasing co-operation of guests and producers in the creation and personalisation of
services.
Based on structured interviews with niche tourism providers and with experienced travellers, the
paper uses a qualitative approach to analyse the significance and characteristics of formal and
informal dialogues within the tourism industry and between businesses and guests that are used as
sources of innovation in the development and transformation of niche tourism products.
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Students’ communication with employers
The competitiveness and employability perspective
This paper discusses the topic of the competitiveness of tourism and hospitality graduates on the
job market. As the recession proceeds, the tourism and hospitality industry (THI) in Slovenia faces
an alarming revenue decrease and the employment crisis is expected to worsen. Higher education
institutions are concerned with the future of their graduates and therefore have to equip them with
relevant skills, knowledge and attitudes as well as raise their awareness of the importance of lifelong
learning.
Our discussion focuses on the population of students at the end of their study at the faculty of
tourism. The survey appraises the amount and the quality of their competencies as well as their job
marketability in order to assess their future competitiveness on the job market. Students fulfilled
CV Europass forms and prepared motivation letters addressed to employers for the purpose of
placements/jobs.
Results of the analyses indicate that students need to improve their competitive edge by striving to
reach a higher level of competencies and to increase their competitive spirit so as to enhance their
future opportunities on the job market.
So far little research has been devoted to assessing students’ performances in increasing their
competitiveness before graduation. This paper aims to provide a feedback tool for both students and
the faculty about students’ achievements and their awareness of the importance of competence
development as well as the ability to demonstrate and present their competencies to employers in the
THI.
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Cross-cultural analysis of museums visitors information search behaviour

Communication of heritage in tourism in principle starts with informing potential visitors and
promotional activities. Proper communication without noise and gaps allows visitors to form realistic
expectations of what they will get during their visit of museum or similar institution. During the
international project “MUSEUMCULTOUR” sources of information used by visitors of five natural
heritage museums in Adriatic reghion were analysed. The emphasis was on comparisons between
different segments of visitors formed on socio-demographic, behavioural and motivation features.
Expectedly, the results show internet is generally the most important source of information (28%),
however, printed sources are surprisingly still very important (25%). Among foreign visitors these two
types sources cover two thirds of all gathered information, while this share is only one half among
domestic visitors. For the latter group, personal experience and friends’ recommendations are
significantly more important. For those coming to the museum for the first time printed sources are
even more important than internet. Predictably, young visitors (33-36%) and those travelling alone
(46%) use internet above average. Only a few comparisons were possible between the different
nationalities due to huge differences in sub-samples sizes. Germans (60%) use internet by far
more than other and have the lowest portion of those relying on recommendations. Croatians stand
out with the high share of those who rely on personal experience (55%). Printed sources are more
popular among Italians (30%) and Germans (25%) than among Slovenians (14%) and Croatians (9%).
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Multi-stakeholder approach of the effectiveness of the event’s organization as a factor of
successfulness of destination’s tourism product
On a global planetary scale events in general (festivals, congresses, conferences etc.), particularly
those with a strong cultural component (such are: music festivals, film festivals, folklore festivals,
other events and animation programs etc.) are substantially increasing in numbers. In addition to
enhancing local pride in culture, they produce strong identity and image of local community (they
are branding the destination) these events could also expose indigenous national minorities to the
increasing number of international visitors. Also, they could make many either positive or negative,
economic, social, ecological, political or any other effect or consequences for/to destination. Events,
namely festivals are a good occasion to show visitors the new nations and their customs, culture,
beliefs and lifestyles. From the stay of the tourists the resort could feel the contribution to the local
economy, social life, multi-cultural life etc. Regardless, how big an event or festival is, it should and
would represent a new wave of alternative tourism that contributes to sustainable development and
improving the relationship between the host and the guest and also promote destination’s tourism
product. During ones stay at the festival, tourists will consume other products and services, and
multiply effects of their stay at the destination. Certainly this process cannot be achieved without
good coordination of stakeholders and their good inter-networking and cooperation.
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The influence of tourism on deforestation and biodiversity

Deforestation of forest reserves is mainly driven by the neo-Malthusian forces of over population. the
paper analyses the international tourism arrivals as a factor influencing deforestation in the world
wide global framework. The Mankiw, Romer and Weil growth model is applied to estimate the rate
of deforestation using the rate of change of tourist arrivalls, economic growth rate and population
growth rate. descriptive and iferential methods were used to analyse and explain a various cross
national data.
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Effective guest satisfaction measurement system
The case of BWP Slon
The last but crucial step in the hotel quality assurance system is the feedback from guests about how
they were satisfied with the hotel services.
Theory of service quality management provides a great solution how to design a system, especially
a lot of discussion is about how to measure guest satisfaction with the services. Most academic
instruments are very robust and impractical for everyday use.
The aim of this paper is to show the different possible ways of effectively measuring guest
satisfaction. Instead of using robust academic research techniques, with the use of modern
technologies, the hotel can get quick and effective information on the guests’ satisfaction. To
demonstrate and showcase these good practices in Slovenian hotels, we will use the scientific
method case studies.
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Photography-based digital competitivness of destinations

This study explores the extent of the presence of photos and efficiency of use of photos as an
integral element of the content of Slovenian destination organizations from the perspective of the
user experience. In addition, simultaneous analysis of budgets for digital marketing in destination
organizations suggests a correlation between advanced internet based marketing of destinations
on and investments in contents. The Internet has become the main source of information in the
decision-making process of tourists.Over the last two decades, consumers in general, moved to
the Internet , especially in tourism. Globally one-third of total revenues in tourim are internet based.
Increasing number of devices enabling tourists to access online contents and services of destination
organizations puts pressure on tourism industry to create state of the art online presene. Photography
offers imagery that stirs the imagination of tourists and helps tourists decide upon where, whene and
how will they spend their next holiday. In the decision-making process of tourists the presence of
excellent photographic content in the right places at the right time and in the right way is crucial.
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